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Do  not  assume  content  reflects  current 
scientific  knowledge,  policies,  or  practices. 
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Roadside  markets  are  the  most  direct  method  of  mov- 
ing produce  from  farm  to  consumer.  If  a  suitable 
location  is  available  and  the  operation  fits  into  the  farm 
enterprise,  a  roadside  market  provides  the  operator  with 
a  retail  outlet.  Customers  benefit  by  obtaining  produce 
that  is  fresh  from  the  field. 

This  8-  by  16-foot  roadside  stand  is  designed  to 
permit  the  operator  to  display  fresh  produce  in  an  attrac- 
tive, clean,  and  orderly  manner.  Four  shelf  units  are 
hinged  to  permit  variation  in  the  width,  height,  and 
number  of  display  surfaces.  These  adjustments  allow 
the  operator  to  show  neatly  the  various  sized  packages 
used  for  produce  available  at  different  seasons  of  the 
year.  The  shelves  are  protected  by  the  long  roof  pro- 
jection on  the  front  of  the  shed.  Pressure-treated  posts, 
embedded  in  concrete  on  the  front  of  the  shed,  anchor 
the  projecting  overhang  to  make  the  stand  sturdy  and 
durable. 

A  fairly  steady  supply  throughout  the  season  of  field- 
fresh  produce  builds  a  reputation,  encourages  repeat 
orders,  and  prevents  customer  disappointment.  Prompt 
and  courteous  service  to  customers  by  neatly  dressed 
attendants  promotes  business  success. 
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SCALE  IN  FEET 


PLAN  VIEW 


How  to  Order  Working  Drawings: 

Complete  working  drawings  may  be  obtained  from  the 
extension  agricultural  engineer  at  your  State  university.  There 
may  be  a  small  charge  to  cover  cost  of  printing. 

If  you  do  not  know  the  location  of  your  State  university 
send  your  request  to  Agricultural  Engineer,  Federal  Extension 
Service,  U.S.  Department  of  Agriculture,  Washington,  D.C. 
20250.    He  will  forward  your  request  to  the  correct  university. 
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The  front  of  the  stand  may  be  closed  at  night  and 
during  the  off-season  by  raising  the  front  hinged  shelf 
units  and  lowering  the  hinged  covers  that  are  stored  out 
of  the  way  under  the  overhang  of  the  roof. 


Lot  Widths  Required  for  Parking 


PLANNING  THE   SITE: 

A  location  that  can  be  seen  a  considerable  distance 
down  the  highway  from  either  direction  has  business 
advantages  and  contributes  to  traffic  safety.  The  out- 
side of  a  long  gradual  curve  can  offer  a  desirable  loca- 
tion. Sharp  curves  or  hills  reduce  visability  and  safety 
and  should  be  avoided  as  sites  for  roadside  stands. 

The  location  should  be  large  enough  to  allow  for 
expansion  of  parking,  refrigerated  storage,  and  display 
shelves  as  the  business  grows.  Most  successful  large 
roadside  markets  started  as  a  low-overhead  sideline 
business. 

The  general  surroundings  of  the  market  are  also 
important.  Shade  trees  and  simple  landscaping  empha- 
size the  connection  with  fa.ming  and  make  the  stand 
attractive.  A  site  adjacent  to  a  field  of  growing  produce 
creates  the  impression  of  freshness.  Consider  volume 
and  speed  of  traffic,  visability  from  the  road,  competi- 
tion, and  local  laws  or  regulations.  After  selecting  a 
general  site  for  the  market,  make  a  scaled  drawing  of 
the  layout  showing  parking,  possible  lighting,  drainage, 
advertising,  and  future  expansion. 

PARKING  is  a  major  problem.  Markets  are  often 
set  close  to  the  highway  for  convenience,  to  reduce  the 
cost  of  maintenance,  and  to  make  the  market's  visual 
impact  an  advertisement.  Lack  of  parking  space  may 
create  traffic  congestion,  cause  accidents,  and  reduce 
the  volume  of  business.  Most  markets  can  be  properly 
set  at  a  distance  of  less  than  100  feet  from  the  road.  A 
good  practical  guide  for  parking  area  is  to  provide  15 
spaces  for  each  100  cars  expected  in  a  day.  Lot  widths 
required  for  12  different  parking  layouts  are  shown  in 
the  following  table. 


Number  of  rows 
of  cars 


Angle  of  Parking 


90° 


60° 


45° 


Ft.  Ft. 

1 43  39 

2 62  60 

3 105  99 

4 124  120 


Ft. 

33 
50 
79 
99 


LIGHTING  is  required  if  the  market  is  to  be  operated 
at  night.  Flood  lights  that  illuminate  the  stand  and 
parking  area  can  be  supplemented  with  "black  light" 
bug  traps  hung  from  the  supporting  poles  to  help  con- 
trol insects.  Obtain  recommendations  from  a  trained 
lighting  engineer  or  from  your  electrical  power  company. 


ROADSIDE  SIGNS  increase  business  and  are  a  low- 
cost  method  of  advertising.  Signs  of  two  kinds  should 
be  considered— approach  and  point-of-purchase.  Ap- 
proach signs  fall  into  three  locations:  The  teaser  from  1  to 
3  miles  ahead  of  the  stand,  the  decider  at  about  1 ,000 
yards,  and  the  brake-and-stop  within  visual  contact  of 
the  point-of-purchase. 

Signs  should  be  distinctive  but  simple  and  easy  to 
read.  They  should  be  designed  to  attract,  to  inform, 
and  to  direct  the  customer.  Signs  should  be  accurate, 
well  painted,  and  kept  in  good  repair.  They  should  be 
located  so  that  the  motorist  has  enough  time  to  make 
a  decision  to  stop  750  feet  or  more  before  he  reaches 
the  stand.  A  simple  rectangular  sign  with  the  long 
dimension  horizontal  can  be  used  to  inform  travelers  of 
the  stand.  Fasten  the  sign  so  the  bottom  is  5  to  6  feet 
above  the  roadway. 

Lettering  should  be  large  enough  to  be  easily  read. 
White  letters  on  a  dark  green  background  are  easily 
read.  A  white  border  1  inch  wide  may  be  used  about 
the  outside  of  the  sign.  Rounding  the  corners  of  the 
border  and  sign  at  a  2  inch  radius  improves  the  appear- 
ance. 

Fasten  the  sign  rigidly  so  it  will  not  sway  in  the  wind. 
Two  posts  are  required  for  any  signs  wider  than  4  feet 
or  that  have  a  surface  area  of  more  than  10  square 
feet. 

Point-of-purchase  signs  are  an  effective  part  of  the 
outdoor  signs.  A  good  name  for  the  stand  carries  with 
it  the  personal,  courteous,  high-quality  pride  that  makes 
roadside  stand  management  a  success.  Display  the 
unique  stand  name  with  pride  at  the  point-of-purchase. 
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